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INTRODUCTION Campaign India is  de l ighted to  inv i te  PR  agencies  to
part ic ipate in  the fourth  edi t ion of  the PR Awards ,
which celebrate the most  outstanding ,  inspi red ,  and
successfu l  campaigns ,  indiv iduals ,  and companies
f rom India ’s  communicat ions f ratern i ty .

The PR Awards prov ide agencies  wi th  a  powerfu l
p lat form to  sh ine the spot l ight  on thei r  work  and
celebrate thei r  achievements .  We inv i te  entr ies  f rom
across  India  that  demonstrate  the st rategies  and
innovat ions t ransforming bus inesses and brands .

The seventh edi t ion of  the Campaign India PR Awards
wi l l  be hosted in  June 2026 in  Mumbai ,  co inc id ing wi th
the PR As ia  Awards ,  br inging together  leading PR
profess ionals ,  thought  leaders ,  and decis ion-makers
f rom across  the region .

The PR Awards recognise those who are  def in ing new
think ing and dr iv ing the publ ic  re lat ions  industry
forward .  I f  you bel ieve you have a success  story  worth
celebrat ing ,  th is  is  your  opportuni ty  to  gain
recogni t ion f rom the industry ’s  most  respected PR
luminar ies .

For  fur ther  detai ls ,  p lease wr i te  to
avinash .bhakre@haymarket .co . in



CATEGORIES: CAMPAIGN AWARDS
C01. Arts, Entertainment& Media

This award honor's the success in the arts and
entertainment, including films, magazines, TV shows, books,
newspapers and websites. Entries for outstanding work in
promoting individual celebrities are also welcome.

C02. Automotive and Transportation

This award recognises work of PR in the automotive and
transport sector, including car manufacturers, trade
bodies, or work that includes campaigns aimed at
customers relating to transport and automotive services,
initiatives, and products.

C03. Best Brand Strategy 

This category recognises the most authentic and
innovative campaign to build and strengthen brand
recognition, raise awareness, and effectively communicate
with the audience to reach the brand objective.

C04. Best Creative Idea 

This category celebrates a game-changing creative idea
that takes a brand, company, or organization in a new,  
exciting direction and delivers results that exceed
expectations. Judges will be looking at exceptional,
creative campaigns that embrace out-of-the-box thinking,
are innovative, drive brand awareness, and meet campaign
KPIs.

C05. Best Event Activation 

This category recognises the most effective
and creative event activation through the use
of innovative platforms and interactive
elements that capture audience engagement
in order to achieve campaign goals

C06. Best Sponsorship/Partnership

This award recognises excellence in utilising
partnerships or partnership activation to
achieve outcomes. Judges will be looking for
creative and innovative sponsorship
activation campaigns that cut through the
clutter and reach out to the target  audience,  
as  well  as  how  the public  relations
approach integratedwith the overall
campaign.

C07. Best use of virtual platforms (B2B)

This category aimed at B2B audience
recognises the most innovative and strategic
use of virtual platforms that demonstrates
effective communication, engagement, and
the use of smart technological choices along
with great content and creative experience
design to achieve results that meet or exceed
business objectives.



C08. Best use of virtual platforms (B2C)

This category aimed at B2C audience recognises the most
innovative and strategic use of virtual platforms that
demonstrates effective communication, engagement, and
the use of smart technological choices along with great
content and creative experience design to achieve results
that meet or exceed business objectives.

C09. Best Video Story-Telling

This category recognises storytelling for product,
service or organization that made the best use of
video, production values, business impact, multi-
channel, shares/likes. This is a great category for
Brands/Agencies, Individual/Independent Producers,
and Production Houses.

C10. Best Use of Analytics

This award will go to the campaign, project, or
program that demonstrates the most effective use of
research and evaluation in both setting goals and
measuring success as well as effective media
evaluation.

C11. Best Use of Advocates/Influencers/Celebrities 

This category recognises the most creative, innovative,
and well-executed    campaign    that    leveraged    an
advocate/influencer or celebrity as part of the strategy
and did its best to enhance and generate consumer
engagement towards the targeted audience and raise
brand awareness to deliver or exceed brand KPIs and
objectives.

C13. Best Use of Content

This category recognizes the most effective, creative
and innovative use of content by a consultancy, in-
house team or a combination of both. The judges
will look at the objective, overarching strategy and
method deployed and executed across multiple
channels. How your content told your  brand’s  story,
your  targeted audience,  the platform  you  chose,  
your  distribution  strategy  and outcome.
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C12. Best Use of Broadcast/Video

This category will award the broadcast/video which
combines
innovative use of creativity cost-effectiveness, and
overall impact will be considered. A copy of the video,
film program, VNR, ANR, SMT, b-roll, or online footage
must be included with the entry.



C14. Best Use of Digital

This category awarded to the most successful campaign
in creation of omni-channel digital content across
different digital platforms and devices which enhances
meaningful consumer engagement. Judges recognize
the best use of digital platforms using creative ideas to
execute/support PR campaign across multiple channels
or in one particular channel where the campaign
excelled. Judges will also look  at a clear approach and
execution with tangible results of digital strategies across
platforms.

C15. Best Use of Social Media

This category recognizes the social media efforts to
implement and enhance the PR campaign that were
utilized to build successful brands. The strongest entries
demonstrate well thought out strategies that work in
synergy using innovative content to achieve campaign
objectives.

C16. Best use of VR/AR

This category focuses on PR campaigns using
entertaining and engaging content in the form of a
game, competition or other interactive  media  forms  
such as  virtual and augmented reality or mixed reality
(VR/AR/MR). Judges will be looking to reward the
originality and creativity of the marketing video
demonstrated strong visual impact and resonated with
the targeted audience.

C17. Brand Development (Product)

This award recognizes outstanding success in the
ongoing development, repositioning, reinvigoration or
re-launch of an established consumer brand
(product) using PR digital strategies across platforms.

C18. Brand Development (Service)

This award recognizes outstanding success in the
ongoing development, repositioning, reinvigoration or
re-launch of an established consumer brand (service)
using PR.

C19. Business-to-Business

This category awards businesses where the target
audience might be a niche business sector or the
business community at large. Entries that involve
switching to the consumer market should be entered
in either the Consumer Launch or the Product Brand
Development categories.
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C20. Cause-Related - Diversity & Inclusion

This category recognizes campaigns that raise
awareness of a cause or issue that is relevant to the
public - but does not fall in the category of ‘equality &
inclusion’ - and promote it in an effective way. Judges will
be looking for original creative ideas. Ideally  the  
campaign  will  raise  awareness,  or  positive sentiment,
towards the cause/issue, and/or help change behavior.
The winning campaign will be expected to provide data
to support its claims, where appropriate.

C21. Cause-Related - Public Awareness

This category recognizes campaigns that raise
awareness of a cause or issue that is relevant to the
public - but does not fall in the category of ‘equality &
inclusion’ - and promote it in an effective way. Judges
will be looking for original creative ideas. Ideally  the  
campaign  will  raise   awareness, or  positive sentiment,
towards the  cause/issue, and/or help change behavior.
The winning campaign will be expected to provide data
to support its claims, where appropriate.

C22. Consumer Launch

This category is awarded for the launch of a new product or
service using  PR.  The  ability  to create  buzz and brand
recognition, as  well as  evidence  of  sales/usage, are  all
essential factors in determining the winner.

C23. Corporate Branding

This award honor's the most outstanding use of PR in the
launch of a new company, or in a corporate rebranding
and repositioning initiatives. The judges will look at the
strategic approach; evidence of success in building
corporate reputation, enhancing company positioning,
communicating with investor or other stakeholder, or
achieving other corporate goals.

C24. Corporate Publications

This category awarded to corporate publication which
includes both printed material and electronically  
published material produced on behalf of an
organization. This includes either an external audience or
internal stakeholders to meet specific PR objectives. Three
different sample copies should be included as your
support material (online).
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C25. Corporate Social Responsibility

This award recognizes a campaign or ongoing project  that
utilizes or integrates a social responsibility to  promote or
enhance corporate image or specific products/services.
How  it  creates  sustainable  benefits  to  society  while
enhancing corporate reputation, employee retention  and
customer loyalty.

C26. Customer Loyalty [NEW]

This category recognises a campaign aimed at improving
customer loyalty through omnichannel communications  
to drive engagement and loyalty among customers and
whose innovation and creativity has set them apart.

C27. E-Commerce
This category recognises the campaign/project that uses
PR strategies to improve eCommerce reach to drive
business growth  and  increase  brand,  product  and/or  
service awareness.

C28. Environmental

This award recognizes a campaign or ongoing project that
utilizes or integrates environmental responsibility to promote or
enhance corporate image or specific products/services. an
ongoing project that the environment while employee retention
and Judges recognize a campaign or creates sustainable
benefits to enhancing corporate reputation, customer loyalty..

C29. Experiential PR

This  category  awarded  to  the  campaign  with  successful
PR/communication strategies in engaging audiences to
bring the brand story to life. Judges recognize the use of a
brand activity or live event to build the value and brand
reputation as part of a wider strategic PR campaign.

C30. Fashion & Beauty 

This  category  celebrates  the  best  campaign  for  a
product/service  across  fashion  and  beauty  products.  The
campaign can be part of product launch or stand alone
branding exercise.
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C31. FMCG 

This award recognises campaigns for fast-moving
consumer goods products that focus on raising
awareness, increasing brand recognition, and meeting
brand KPIs. This can be a stand-alone campaign or a
component of a larger launch

C32. Financial Communications

This award will be given to the most effective on-  going
campaign or one-off project in the financial sector during
the year. Judges will be concentrating  on work that is
primarily targeted at investors or  other financial industry
audiences and not personal finance campaigns.

C33. Healthcare: Ethical

This award recognizes ongoing work or one-off projects
undertaken by or on behalf of a pharmaceutical company
relating to ethical (prescription only) drugs. Campaigns
can be  at  any  stage  in  a  product  lifecycle  and  include
communications with target audiences such as
prescribers, primary care teams, patient groups and
specialist media as well as disease awareness and direct-
to-consumer work.

C34. Health & Wellness

This award recognises an event that promotes health, work-life
balance and overall wellness, that increases brand awareness
and increases customer engagement which inspires and
educates in cultivating better health and well-being

C35. Influencer Marketing

This category awards the most effective, creative and
innovative PR campaign that engages influencers to increase
brand awareness and achieve business objectives. Judges will
be looking at how you leverage influencers as part of the PR
strategy and demonstrate the effectiveness of incorporating the
influencer marketing element. It is also important to show
evidence that the goals had been reached or exceeded and
how
you measure the campaign ROI.
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C36. Integrated Marketing

This award recognizes the best holistic integrated campaign
that utilized at least three channels to achieve results. The
campaign must be PR-led, and demonstrates the creativity,
innovation, impact and effectiveness. Judges will be looking at
the role of PR played in the strategic development and
implementation.



C37. Internal Communications

This award recognizes the strategic communication
or significant project has engaged internal stakeholders
such as communicating a merger or acquisition, change
management, rebranding, restructuring, layoffs, or other
issue/problem of an internal communications/employee
engagementnature.
Judges will recognize excellence in engagement that
inspires action and drives the employee experience
forward through on- going strategic relations to promote
organizational objectives.
C38. Media Relations

This award recognizes the most effective and successful
use
of media relations in a wider public relations context that
meets client and/or campaign objectives. Judges will
belooking for evidence on budget, strategy and tactics,
including creativity and innovation and how it influences
and changes behavior among the target audiences.

C39. Non-Profit

This category awarded to the most effective work for or
by a charity, voluntary or non-profit organization for
fundraising, or in changing/enlisting political, public, or
corporate opinion. The judges will look at the overall
communication strategies, messaging, budget and the
cost-effectiveness of the campaign; demonstrate
unconventional tactics, measurement of success and, in
the case of fundraising activities, the amount of monies
received.

C40. PR Event

This award looks for effective brand event strategy
which builds the value and reputation of the
brand/product as part of a wider PR Campaign. This is
open to any type/scale  of event such as product
launch, road show, concert etc.
Judges  will look  for how  the campaign  reached
wider
audience via effective communication, value added
service to
build brand loyalty, and the objectives and results.

C41. Promotional Activity

This award recognizes the most effective and innovative
PR/communication strategies, striking promotional event of
the year. Judges will look at the campaign effectiveness
including messaging, target audience and information on
size and type of the activities, cost breakdown, and whether it
was a stood alone or integrates to a wider campaign.
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C4². Public Affairs

This award recognises the most effective use of PR to
change/enlist political and/or public opinion utilising public
affairs tactics. Judges will be looking for evidence of work in  
research, media relations, grassroots community activity,  
lobbying and the distinct role and results of public affairs and
lobbying.



C43. Public Education

This  category  recognizes  the  most  effective  work  done  
to implement a successful public education to raise public
awareness and/or change opinion or behavior to the  
targeted community. Judges will look at the strategy, core
message, changed in public behavior or opinion and the
contribution of PR that led to success of the overall
campaign.

This category recognises the most effective
andsuccessful use of PR by a public sector
organization, government departments and PR
consultancies working in partnership with them. Judges
will look for the most  effective campaign or
communication programme on a single topic such as
health, crime, defence, etc.

C45. Reputation and Issues Management

This award recognizes the effective communication in  
the context of an issue or reputational-management  
work by an agency or corporate PR team, or a  
combination of both. The objectives, strategy and
method deployed should be clearly set out as well as
implantation of tactics and how negative impacts
were  avoided, positive achieved and improvements
made. Because of the sensitive nature, entrants may
mark parts of their submission as strictly confidential and
not for publication.
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C44 Public Sector

C47. Technology

This category awards the innovationuse of technology and most
effective business-to-business or consumer campaigns. These may
include, but are not limited to, product launches or innovations, uses
and applications of technology, or technological issues and
advancements. Judges will look at innovative and effective ways
that technology has been incorporated into the PR campaign, how
technology is used to deliver action orientated communications or
experiences that have a tangible effect and pivotal to its success.

C46. Sports

This award recognises successful campaign that demonstrates
the best use of PR to promote a live sporting activity/event or
brand. Judges will look at marketing efforts and brand
communications that impact brand or organisation perception.



C48. Best Cost-Effective PR Campaign

Recognises campaigns that achieved strong impact
with limited resources, showcasing creativity, smart
budgeting, and measurable ROI

Rewards campaigns that broke new ground, set
industry benchmarks, and influenced future PR
practices through innovation.

C 50. Best PR Campaign on Radio/Podcast

Celebrates creative and impactful use of radio or
podcasts as a central PR medium to drive
engagement and reach..
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C 49. Trend-Setter PR Campaign C 53. Best AI-Driven PR Campaign

Rewards campaigns that strategically used AI to enhance PR
execution, from insights to engagement, with clear results.

C51. Best Use of Multi-Language PR Campaign

Honours campaigns that effectively adapted messages
across multiple languages to connect with diverse
audiences.

C 52. Best Multi-Channel PR Campaign of the Year

For campaigns that integrated three or more channels with
consistent messaging, achieving greater collective impact.

C 54. Best AI PR Influencer of the Year

Recognises an influencer who leveraged AI tools to amplify PR
impact, create engaging content, and shape industry trends.

C 55. Best Use of AI for PR Campaign

Honours campaigns that integrated AI tools innovatively to
improve targeting, storytelling, efficiency, or outcomes.



PT01. Best Culture of the Year

This  award recognises  the  agency  that  demonstrates
a distinctive and passionate working culture in line with
the company’s  vision  and  values.  The  best  culture  
fosters collaboration — inspiring others and creating a
place that helps to attract and recruit talent – and
ultimately business growth.  Entrants  should  
demonstrate  how  the  agency cultivates a culture to
drives forward thinking and challenges conventions.

PT02. Diversity& Inclusion Company of the Year

This category will recognise companies with the
strongest commitment to diversity and inclusion.
Companies that are pushing boundaries and shaping
their own path. Judges are looking for examples of
activities/initiatives that have helped build diverse
teams, create an inclusive work environment, or foster
a culture that is inclusive of a diverse audience.

PT03.  Young  PR  Professional  of  the  Year  (Corporate Communications)

This category awarded to PR professionals within in-house departments who are
at the age of 30 or under as of 30 JUNE 2023. Nominations are accepted from
employers, who should include details of the nominee’s career history, their exact
age, and professional qualifications. Please include client testimonial(s) as
support material.

PT04. Young PR Professionalof the Year (Agency)

This category awarded to PR professionals within in-house departments who are
at the age of 30 or under as of 30 JUNE 2023. Nominations are accepted from
employers, who should include details of the nominee’s career history, their exact
age, and professional qualifications. Please include client testimonial(s) as
support material.

PT05. PR Team of the Year (Corporate Communications)

This category awarded to in-house corporate, government, or non-profit  
communications  team,  this  award  recognizes success  in  addressing  issues  
related  to  management, corporate  communications,  and  campaign  execution,
including crisis situations.

CATEGORIES: PEOPLE, TEAM & COMPANY AWARDS



PT06. PR Team of the Year (Agency)

This category awarded to the PR communications team  in agency, this
award recognizes success in addressing  issues related to
management, corporate  communications, and campaign execution,
including crisis situations.

PT07. PR Professional of the Year (Corporate Communications)

This  award  recognizes  the  work  of  an  in-house  PR professional,
whose leadership is advancing the public relations profession.

Judges will look for evidence of outstanding achievement within the
client side of the PR industry, scope, innovation, leadership and industry
contribution within the eligibility period.

PT08. PR Professional of the Year (Agency)

This category awarded to an individual who has
demonstrated innovation and leadership in their
agency and to the profession. Judges will look for
evidence of  outstanding achievement within  the  
agency  side  of  the  PR   industry, innovation,
leadership, new business development  initiatives,
scope and industry contribution during the
eligibility period.

PT09. PR Agency Head of the Year

This category awarded to outstanding professional
performance by an individual who has full
operational  responsibility for either a specific
consultancy, or a network of consultancies.

PT10. PR Corporate Communications Head of the Year

This  category  is  awarded  to  an  outstanding   professional performance  
by  an  individual  who  has   full  operational responsibility for corporate
communications of a company.

CATEGORIES: PEOPLE, TEAM & COMPANY AWARDS



An independent jury consisting of leading client marketers will judge the entries. Great care is taken in selecting a judging
panel comprising the right balance of specialist knowledge, experience and objectivity. Strict guidelines, designed to
eliminate vested interest or breaches of rules of entry, will be followed. In all categories, judges will look primarily for projects
that have delivered against the client advertiser's objectives. Winning projects will be able to offer demonstrable success in
this regard. However, judges will also take into account the 'level of difficulty' of those objectives and the degree to which
they have been met using innovative and creative treatments.

Judging - Campaign Category

A detailed quantitative methodology has been developed to fairly and accurately benchmark and analyse each entry on its
merits.
This includes the following:

Objectives - 15%

Defining the need/objectives. Relevant to overall organizational objective and address current needs,
challenges, and opportunities.

Strategy/Target Audience - 15%

Proven evidence of an insightful approach to the overall issue and target audience. Clear evidence of being true to this strategy
throughout each of the campaign elements.

Creativity & Originality - 30%

Originality of the idea or concept, creative selection of communications channels and innovation in measurement
of results.

Execution - 20%

Methods deployed to execute strategy, meet objectives and generate outcomes in a cost effective manner.

Evaluation & Results - 20%

Evaluation of the strategy & methods used to meet the objectives set as demonstrated by formally quantified results.

JUDGING



    Best Culture of the Year

Describe how the agency creates a vision that articulates the company’s purpose and values that
inspire, motivate, and provide a set of guidelines on the behaviors to achieve that vision.

Culture & Diversity-(35%)

Describe how the agency promotes diversity within teams including examples to illustrate how
this impacts employee
values and behaviors.
Describe how the design of work processes/workplaces creates a positive and productive work
environment. Highlight any initiatives that promoted gender equality.

Internal Communications-(15%)

Describe how the agency facilitates effective communication in the workplace.
Provide examples of the strategy and explain its the role in fostering employee engagement and
how it improves
collaboration and promotes growth, building stronger workplace relationships for increased
productivity.

Talent Retention and Development-(25%)

Provide an overview of the talent development programme and its implementation and success
during the eligibility period.
What plans are in place to attract and retain the best talent such as training programmes,
coaching, and mentorship. Please include data to support the claims (staff turnover, staff survey
etc.).
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Diversity and Inclusion Company of the Year

     Objectives, Values & Vision-(25%)

Describe the organization's purpose, values, and vision for creating a diverse and inclusive workplace.
Describe challenges encountered in implementing diversity and inclusion initiatives and/or programs and how they were measured.
Input must focus on the communication elements of D&I programs, which may include specific issue-based initiatives, special
events,
or broader organizational strategies to advance the D&I goal.

Culture & Diversity-(35%)

Describe the company's commitment to diversity and how this has translated into meaningful initiatives, best practices and/or
programs.
Describe how the company addresses stereotyping, bystander awareness, unintentional bias, or promotes a culture of change to
support diversity, equity, and inclusion.

Talent Management-(20%)

Provide examples of creative and innovative approaches/initiatives and to include evidence embedded in current or future talent
management strategy.
Describe any strategy implemented and provide evidence of improvement in employee growth / talent turnover / talent satisfaction.
A training and
development program may be provided as evidence.

Achievement - (15%)

Demonstrate how diversity has positively impacted organizational culture and financial performance and provide examples of
metrics used to measure success, such as employee survey results and segments.

Industry Contribution - (5%)

Provide evidence of industry initiatives and community activities (this encompasses efforts both inside and outside the industry).
Provide examples of how your agency has contributed to improving the image of PR in your marketplace.
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Young PR Professional of the Year (Agency) / Young PR Professional of the Year (Corporate
Communications)

Achievement - 45%
Demonstrate outstanding performance in handling PR campaigns. Evidence of goals met, objectives successfully
reached, and accomplished achievements.

Strategic skills/Innovation - 15%
Show strategic skills and creativity, relevant to brief and results. Nominee's ability and willingness to extend their
range of PR skills.

Leadership - 10%
What are the nominee's contribution to the advancement of the PR practice?

Business Growth - 10%
Contribution to new business development or business growth.

Success - 10%
Sustainable achievements. Successful projects the nominee has contributed to and also his/her role in their success.

Industry Contribution - 10%
Details of the individual's contribution to the industry (can include activities outside of work, charity,
industry association etc.)
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PR Team of the Year (Agency) / PR Team of the Year (Corporate Communications)

Objectives - 30%
Overall organisation's goal and the role of PR team in achieving them and how they met challenges to
achieve the objectives.

Achievement & Success - 35%
Provide details on how the team has led the PR initiatives that contributed to the success and
reputational and financial growth of the company/agency. Demonstrate how the team played a
positive role in enhancing the agency/company's business.

Innovation- 10%
Demonstrate strategic skills, innovation and how the team achieved best practices in planning,
management and execution.

Leadership - 10%
How the team has led, fostered and developed Corporate PR across the agency/company and talent.

Business Growth - 10%
Contribution to new business development or business growth.

Industry Contribution - 5%
Demonstrate how the team played a positive role both internally and externally including thougt
leadership
iniatives.
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PR Professional of the Year (Agency) / PR Professional of the Year (Corporate
Communications)

Achievement & Success - 50%
Evidence of goals met, objectives successfully reached and any corresponding
international and local award recognition.

Strategic skills/Innovation - 20%
Show strategic skills and creativity, relevant to brief and results. Nominee's ability and
willingness to extend their range of PR skills. Examples of unique approaches to problem
solving.

Leadership - 10%
Garnered a reputation of leadership, contribution to the PR industry to greater achievement.

Business Growth - 10%
Evidence of new business development initiatives that contributed to success and
financial growth of the agency.

Industry Contribution - 10%
Playing a positive role in improving the role of PR in Asia includingthought leadership
initiatives.
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PR Agency Head of the Year / Corporate Communications Head of the Year

Achievement- 40%
Clear evidence of strategies derived to achieve objectives.

Strategic skills/Innovation - 15%
Show strategic skills and creativity, examples of work and results.

Leadership - 15%
Garnered a reputation of leadership. Details of the agency's development (and the role
the agency head has played in it), whether disciplines or capabilities.

New Business Development / Business Growth - 10%
Details of new business performance during eligibility period and the specific role
played by the agency head.

Success - 10%
Playinga positive role in improving the communications both internally and externally
including
thought leadership initiatives.

Industry Contribution - 10%
Playinga positive role in improving the role of PR in Asia including thought leadership
initiatives.
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WHO SHOULD ENTER?
The awards are open to PR consultancies, solo practitioners and corp comm departments.

ELIGIBILITY PERIOD
All entries should relate to achievements ONLY during the period 1 January 2025 to 14 April
2026. Your work must have made an impact, and the results must be within this time frame.

KEY DATES

Early Starts 3rd Feb 2026 (Tuesday)
Early Bird Deadline: 5th March 2026 (Thursday) 
Final Entry Deadline: 14th April 2026 (Tuesday)
Shortlist Announcement: 21st May 2026 (Thursday)
PR Awards Night: 11 June 2026 (Thursday)

KEY DATES, ELIGIBILITY & FEES



Entry fees
Early Bird - 3rd February to 5th March 2026: HKD 3345 (INR 44,396)
Standard - 6th March to 23rd March 2026: HKD 4400 (INR 50,738)
Final - 24th March to 14th April 2026: HKD 4850 (INR 55,928)
NOTE: All prices are inclusive of GST. The cut-off time for all deadlines is 6:00 PM (India Time).

ENTRY PROCESS
Each entry must include the following to be considered complete:
Completed online entry form.
Every question has a word limit of 125.
Supporting materials can be uploaded under microsite links on the entry form.
Each supporting item should not be more than 10 MB.
Total payment for all entries should be submitted online, by cheque or bank transfer before the final
deadline to submit entries. Failing which, entries will not be accepted and allotted for the jury round.
Entry must be endorsed. Without endorsement, the entry may not proceed to judging round.

KEY DATES, ELIGIBILITY & FEES



ENTRY FEES
Entry fees are payable in INR (Indian Currency).
A separate fee is required for each entry submission.
Entry fees are due at the time of submission and are non-refundable.
Entry submissions that are not paid for will NOT proceed to the judging stage, and Haymarket
Media Limited will retain the right to claim unpaid entry fees.

PAYMENT METHODS



If you have any problems with the online credit card system or via Union Pay, please do not
attempt to pay again, and contact the Organiser immediately at:
avinash.bhakre@haymarket.co.in
 Please do not repeat the process to avoid double charge.

BANK TRANSFER
To choose this option, you must complete your entry submission by confirming the “Payment
Order” page and selecting the payment method as “Bank Transfer”.
Direct online banking: you can transfer through your online banking system or arrange the
transaction at the bank.
Transaction confirmation: after the transfer has been made, please provide the confirmed
transaction proof, clearly stating the entry and order ID numbers and invoice number for such
payment is to be emailed to avinash.bhakre@haymarket.co.in cc the awards team at:
PRAsia@haymarket.asia
NOTE: All prices are inclusive of GST. The cut-off time for all deadlines is 6:00 PM (India Time).
If you choose the bank transfer option, you will be responsible for any bank fees related to this
transaction. Please indicate this to the bank clearly when making the transfer.

PAYMENT METHODS



PAYMENT METHODS

By Cheque

Account Name:
Haymarket Media (India) Private Limited
Postal Address:
PR Awards 2026, Campaign India, Kanakia Wall Street, 4th Floor, A Wing Unit No. 414, Andheri-Kurla Road
Chakala, Andheri East, Mumbai – 400093 Maharashtra, India
Tel: +91-22-69489600

By Online transfer
Account Name:
Haymarket Media (India) Private Limited
Bank Name: HDFC BANK
Current Account Number: 03572320001089
Branch Address: Shapoorji Pallonji Building,
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Haymarket Media (India) Private Limited, part of Haymarket Media Group, is committed to
ensuring that all entrants and entries are judged fairly, equitably, and by their peers. With this in
mind, we would like to remind all entrants that we expect them to enter their work in good faith,
with honesty and integrity.  
We expect all entries to represent bona fide work that a company or agency is proud to have
produced. 
We acknowledge that the use of AI has become increasingly common, transforming how people
work and the outputs they deliver. In light of this, we expect entrants to indicate clearly where AI
has been used — whether in the development of the work itself or in shaping the written entry or
any associated assets submitted as part of that entry.

If it becomes clear that an entry, or if the work entered, has been fabricated in any way, whether
intentionally or unintentionally, Haymarket Media Group reserves the right to disqualify the entry.  
If results have already been published, we retain the right to rescind the award and will publish
an explanation on our relevant brand sites. Please note: any such decision will be made in
consultation with the Chair of Judges and/or relevant judging panel. 
Haymarket Media Group stands by its values of creativity, expertise, integrity, innovation, and
respect. We expect everyone who enters, judges, or attends our events to uphold these same
principles.

Entry Code of Conduct:



Please ensure that each entry complies with the following rules. Failure to comply with these
rules may result in your entry being disqualified at an early stage in the judging process.

AWARDS TYPE: For all Campaign categories Gold, Silver, and Bronze will be awarded. For People,
Team , Company and Grand Prix, we will be awarding one GOLD WINNER only. It will be subjected
to judges’ unanimous decision on what type of awards are to be given in the respective
categories. This may also result in awards being given of the same type or no award.
In cases where there are three or fewer entries in the category, the judges will unanimously
decide whether
there should be a shortlist and/or whether an entry is awarded any type of award in the final
round of judging.
CANCELLATIONS : If an Entrant wishes to withdraw an entry, the Entrant must notify the
Organiser by email to avinash.bhakre@haymarket.co.in
COMPLAINTS PROCEDURE: If there is a complaint about any award-winning or shortlisted entry, the
Organiser
may at our absolute discretion choose to investigate the complaint.
If we choose to investigate a complaint, the Entrant must cooperate fully with us in relation to that
investigation, including by providing us with any information requested.

TERMS AND CONDITIONS



CONFIDENTIALITY: Your entry and any supporting documentation will not be considered
confidential information unless clearly identified as ‘Confidential.’ If there is certain
information in the written entry paper or supporting documents that must be kept
confidential, please indicate this clearly by highlighting the specific parts in yellow. Please
do not simply mark the entire entry “confidential”.
Notwithstanding the foregoing, Confidential Information does not include information that is
public-facing or generally known to the public at the time of disclosure or becomes
generally known through no wrongful act on the part of the Haymarket.
The Organiser reserves the right to publish details of the entries in any related publications
and materials.
The Entrant understands and agrees that Haymarket Media India Private Limited may be
required to disclose  Confidential  Information  included  in  the  entry  to  comply  with  
applicable  laws  or  governmental regulations or a valid order issued by a court or
government agency of competent jurisdiction.
CREDITS: All details under the credits section must be accurate and consistent across the
online entry form and written submission. These credits will be published and used for
awards presentations, trophies, and all awards- related material. Once submitted, these
cannot be changed.

TERMS AND CONDITIONS



DEADLINES: The Entrants must submit their entries according to the respective entry deadlines,
including completion of payment, to allow sufficient time to process and resolve any issues before
the entries are pushed forward for preliminary judging. Any delay might result in disqualification.
DISPUTES: The Organiser reserves the right to withdraw any entry that breaches the regulations in the
event of a complaint against any winning or shortlisted entry, the Organiser will conduct a full
investigation into each case and will request detailed documentation from all parties concerned,
including the complainant, the entrants, and the client.
The Entrant will be solely responsible for clarifying the case including confirmation of approval from
the brand’s representative. The Organiser will have no hesitation in withdrawing an award in cases
where the complaint is upheld.
DUPLICATE ENTRY: Duplicate entries cannot be withdrawn or cancelled, and the Entrant will be liable
for the entry fee. The paid fee is non-refundable. Any entry fees due but unpaid at the time of
withdrawal are immediately due and payable.
The Entrant may request to replace the duplicate entry with a new category or move the duplicate
entry to a new category with the Organiser’s approval provided that the entry fee paid will not be
refunded in respect of any fee difference between the entry fee payable for the original category or
the new category. The Entrant is required to pay any additional amount in respect of any fee
difference between the entry fee payable for the original category and the new category.

TERMS AND CONDITIONS



ELIGIBILITY: To be eligible, all entries must comply with the Terms and Conditions, including
requirements set forth in the Entry Kit and Entry Requirements.
All entries must relate to achievements ONLY during the eligibility period. Written entries that
do not focus on the eligibility period but include achievements outside the review period will
be disqualified.
Entries must be truthful, and factual where applicable.
Entries must be original and owned, and no additional. Permissions or approvals from a third
party should be required for use of the entry materials as stated herein and on the Awards
Entry Page.
We reserve the right to reject any entry/ies and/or rescind any Award that fails to comply
with stated requirements, The Entrant remains responsible for any entry fees. No refunds will
be issued as a result of rescission.
ENDORSEMENT: For brand and campaign entries submitted by or on behalf of the brand or its
companies, the entries must be endorsed by the brand representative who is authorised to
approve the entry and endorse the data to be true and accurate.
For people categories, the nominee cannot endorse his or her submission. In cases where
the nominee is the most senior member of management/brand representative, the second
most senior representative must endorse the entry.

TERMS AND CONDITIONS



ENTRY CHANGES:
Once an entry is submitted on the entry platform, all credits or any details related to the
written submission, summary, supporting material, images, or video cannot be changed.
ENTRY SUBMISSION
For each entry, you must provide separate documentation, supporting materials, and an
entry fee. There is no limit on the number of entry submissions, and you can enter multiple
categories with the same entry. However, you should tailor your entry relevant to that specific
category even when the criteria appear to be the same to avoid being penalised during
judging.
The written submission must address and answer the criteria for the chosen category as
stated on the entry template. Judges may, at their discretion, reassign, provide a low score,
or disqualify the affected entry if it does not answer the category or replicates the same
across multiple categories.
For multi agencies entering the same category, all agencies and clients must agree on a
joint entry. Any duplication or disputes might result in disqualification. The Entrant agency is
solely responsible for providing clarification.

TERMS AND CONDITIONS



ENTRY FEE: Once the entry has been submitted via the entry platform, entry fees are
chargeable, and you will be liable to pay for the entries, even if you have not proceeded to
the payment page or in the event of disqualification, entry withdrawal, duplicate
submissions, or non-endorsement by management.
Entries submitted are non-returnable.
Haymarket Media India Private Limited will retain the right to claim for unpaid entry fees and
reserves
the right to disqualify any unpaid entries and seek legal action to claim for any unpaid entry
fees.
EXECUTIVE SUMMARY: Please do not provide any sensitive or confidential information in your
Executive Summary, which will be published should your entry win and shall be visible to the
judges during the judging stage.
The summary should be strictly about your entry. DO NOT provide irrelevant information or
company credentials for promoting or marketing purposes
FORMAT: Formats and file sizes of the entry submission paper, images, and supporting
materials must be strictly adhered to. The Entrant is responsible for ensuring all formats are
to be followed strictly as per the guidelines. Failing to do so might result in the entry being
scored low by the judges and may result in disqualification.

TERMS AND CONDITIONS



JOINT COLLABORATION: Where multiple agencies/suppliers have worked on the same
program/initiative/event, it must be agreed in advance between all parties involved as to who
will make the entry. All parties who have contributed to the same program/initiative/event
should be credited. All credits will be used to publish and appear on the winning trophy.
If the same entry is submitted by two different entrant companies, or multiple agencies and
brand companies have entered the same work, the submission may be treated as a joint entry
at the Organiser’s discretion. Any duplicated entry, the entry fee will be forfeited.
JUDGING: The entry kit may provide judging criteria for the Awards. The judges determine if an
entry is worthy of being shortlisted or winning an award. All consideration of Entries is based
solely on the merits of the information provided in your entry.

The judges' decisions are final and neither the Organiser nor the judging panel will enter any
correspondence
about them.
The judges have the right to re-distribute the entries into other relevant categories or not
award the category if they feel the entries are not suitable in the category entered. Category
changes will be made solely at the discretion of the judges and their decision is final.
We reserve the right to make or not to make any award in any given category.

TERMS AND CONDITIONS



LANGUAGE: Entry submission includes but is not limited to the online entry form, written
submission paper must be in English only. Any supporting material or any video submission
that is not in English should be accompanied by a translation to avoid being penalized
during judging.
LIABILITY: The Entrant agrees to indemnify and hold harmless Haymarket India Private Limited
from any and all claims, liabilities, losses, costs, and expenses (including reasonable
attorneys’ fees) and damages arising out of or resulting from the Entrant’s breach of any
representation or warranty contained in the Terms and Conditions.
You shall not exclude or limit your liability under these Terms and Conditions, including for
loss of goodwill and
reputation.
We shall not (whether in contract, tort, negligence, statutory duty, or otherwise) be liable to
you under these Terms and Conditions for consequential, indirect, or special damages
(including indirect loss of profit and indirect loss of revenue).
Subject to the clauses above, our maximum aggregate liability to you under these Terms and
Conditions (whether arising in contract, tort, negligence, statutory duty, or otherwise) shall not
exceed the entry fees you paid to us for the related Award submission.

TERMS AND CONDITIONS



LICENSE:  By submitting the entry, the Entrant hereby grants to Haymarket SAC Publishing
(India) Private Limited, a worldwide, perpetual, royalty-free, non-exclusive, right, and
revocable license, to use, reproduce, publish, distribute, display, modify (for formatting
purposes), non-confidential portions of the Entry (such as program/initiative images or
videos) in any media in connection with the Awards for educational, promotional, and
publicity purposes (“License). Each Entrant represents and warrants that it owns or has
secured the necessary permissions or approvals from a third party (lies) to provide the
License for Haymarket use as described hereinabove.
MODIFICATION REQUEST: Any changes after the submission of the entry will be subject to
review and prior approval by the Organiser. Not all requests will be accommodated.
PAYMENT: All payments for submissions must be made at the point of submission
confirmation. Once you confirmed to SUBMIT ENTRY, your entry will be processed and from
this point forward, the Entrants are liable for all entry fees including any duplication of entry.
PUBLISH: The Organiser reserves the right to publish all entries wholly or in part, as case
studies or for publicity purposes. The Entrants are responsible for highlighting any
confidential or sensitive information. Please refer to the Confidentiality Section for further
guidance.
QUERIES: Judges reserve the right to raise queries regarding the information provided on the
written submission and supporting material and will penalize any entry should there be
evidence of inaccurate and misleading claims, which could lead to the entry being
disqualified.

TERMS AND CONDITIONS



RULES: The Organiser reserves the right to withdraw any entry which breaches any of the
Awards Organiser’s rules. In the event of a complaint against any winning or shortlisted
entry, the Organiser will investigate each case and will request detailed documentation
from all parties concerned, including the complainant, the Entrants and the client. If the
complaint is upheld, entries and, if applicable, awards will be withdrawn accordingly.
TROPHY CREDITS: Trophy credits will be based on information provided on the online entry
form under the “Credits Section”. Any request for trophy credits changes before the event is
completed is not allowed. The request will be evaluated by the Organiser.

TERMS AND CONDITIONS
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