
ENTRY KIT
Early Bird Entry Deadline:

Friday, 19th August 2022

Entry Deadline:

Wednesday, 7th September 2022

www.prawardsindia.com

http://www.prawardsindia.com/


INTRODUCTION

Campaign India is delighted to invite PR agencies to participate in
the fourth edition of PR Awards, which celebrates the most
outstanding, inspired and successful campaigns, individuals and
companies from India’s communications fraternity.

The PR Awards are an opportunity for agencies to shine the
spotlight on their work, and celebrate their achievements. We are
inviting entries from across India that illustrate the best strategies
and achievements that have been transforming businesses and
brands.

The fourth edition of the Campaign India PR Awards will be hosted
in October 2022 at Mumbai. The PR Awards are for those that are
defining thinking and driving the public relations industry forward. If
you believe you have a success story to celebrate, this is your chance
for recognition by the industry’s leading PR luminaries.

For further details, e-mail: dinika.tahilramani@haymarketsac.com

mailto:dinika.tahilramani@haymarketsac.com


Categories

Campaign Awards

C01. Arts, Entertainment & Media

This award   honor's the success  in the arts and

entertainment, including films, magazines,  TV shows,

books, newspapers and websites. Entries for outstanding 

work in promoting individual celebrities are also welcome.

C02. Automotive and Transportation

This award recognises work of PR in the automotive and 

transport sector, including car manufacturers, trade bodies, or 

work that includes campaigns aimed at customers relating to 

transport and automotive services, initiatives, and products.

C03. Best use of virtual platforms (B2B)

This category aimed at B2B audience recognises the most 

innovative and strategic use of virtual platforms that 

demonstrates effective communication, engagement, and the 

use of smart technological choices along with great content 

and creative experience design to achieve results that meet or 

exceed business objectives.

C04. Best use of virtual platforms (B2C)

This category aimed at B2C audience recognises the most 

innovative and strategic use of virtual platforms that 

demonstrates effective communication, engagement, and 

the use of smart technological choices along with great 

content and creative experience design to achieve results 

that meet or exceed business objectives.

C05. Best Video Story-Telling 

This category recognises storytelling for product, service or 

organization that made the best use of video, production 

values, business impact, multi-channel, shares/likes. This is a 

great category for Brands/Agencies, Individual/Independent 

Producers, and Production Houses.

C06. Best Use of Analytics

This award will go to the campaign, project, or program that 

demonstrates the most effective use of research and

evaluation in both setting goals and measuring success as

well as effective media evaluation.

C07. Best Use of Broadcast/Video

This category  will  award  the  innovative use of

broadcast/video which combines creativity cost-
effectiveness, And overall impact will be considered. A copy 
of the video, film program,VNR, ANR, SMT, b-roll, or online 
footage must be included with the entry.



Categories

Campaign Awards

C08. Best Use of Content

This category recognizes the most effective, creative and 

innovative use of content by a consultancy, in-house team or 

a combination of both. The judges will look at the objective,

overarching strategy and method deployed and executed 

across multiple channels. How your content told your brand’s

story, your targeted audience, the platform you chose, your

distribution strategy and outcome.

C09. Best Use of Digital

This category awarded to the most successful campaign in 

creation of omni-channel digital content across different 

digital platforms and devices which enhances meaningful

consumer engagement. Judges recognize the best use of

digital platforms using creative ideas to execute/support PR 

campaign across multiple channels or in one particular 

channel where the campaign excelled. Judges will also look 

at a clear approach and execution with tangible results of 

digital strategies across platforms.

C10. Best Use of Social Media

This category recognizes the social media efforts to 

implement and enhance the PR campaign that were utilized 

to build successful brands. The strongest entries 

demonstrate well thought out strategies that work in synergy 

using innovative content to achieve campaign objectives.

C11. Best use of VR/AR

This category focuses on PR campaigns using entertaining 

and engaging content in the form of a game, competition or 

other interactive media forms such as virtual and 

augmented reality or mixed reality (VR/AR/MR). Judges will 

be looking to reward the originality and creativity of the 

marketing video demonstrated strong visual impact and 

resonated with the targeted audience.

C12. Brand Development (Product)

This award recognizes outstanding success in the ongoing

development, repositioning, reinvigoration or re-launch of 

an established consumer brand (product) using PR digital 

strategies across platforms.

C13. Brand Development (Service)

This award recognizes outstanding success in the ongoing

development, repositioning, reinvigoration or re-launch of 

an established consumer brand (service) using PR.



Categories

Campaign Awards

C14.Business-to-Business

This category awards businesses where the target audience

might be a niche business sector or the business community at

large. Entries that involve switching to the consumer market

should be entered in either the Consumer Launch or the

Product Brand Development categories.

C15. Cause-Related - Diversity & Inclusion

This category recognizes campaigns that raise awareness of a 

cause or issue that is relevant to the public - but does not fall in 

the category of ‘equality & inclusion’ - and promote it in an 

effective way. Judges will be looking for original creative ideas. 

Ideally the campaign will raise awareness, or positive 

sentiment, towards the cause/issue, and/or help change 

behaviour. The winning campaign will be expected to provide

data to support its claims, where appropriate.

C16. Cause-Related - Public Awareness

This category recognizes campaigns that raise awareness of a 

cause or issue that is relevant to the public - but does not fall 

in the category of ‘equality & inclusion’ - and promote it in an 

effective way. Judges will be looking for original creative ideas. 

Ideally the campaign will raise awareness, or positive 

sentiment, towards the cause/issue, and/or help change 

behaviour. The winning campaign will be expected to provide

data to support its claims, where appropriate.

C17. Consumer Launch

This category is awarded for the launch of a new product or

service using PR. The ability to create buzz and brand

recognition, as well as evidence of sales/usage, are all

essential factors in determining the winner.

C18. Corporate Branding

This award honor's the most outstanding use of PR in the 

launch of a new company, or in a corporate rebranding and

repositioning initiatives. The judges will look at the strategic 

approach; evidence of success in building corporate 

reputation, enhancing company positioning, communicating 

with investor or other stakeholder, or achieving other 

corporate goals.

C19. Corporate Publications

This category awarded to corporate publication which 

includes both printed material and electronically published 

material produced on behalf of an organization. This 

includes either an external audience or internal stakeholders 

to meet specific PR objectives. Three different sample copies 

should be included as your support material (online).

C20. Corporate Social Responsibility

This award recognizes a campaign or ongoing project that 

utilizes or integrates a social responsibility to promote or 

enhance corporate image or specific products/services. 

How it creates sustainable benefits to society while 

enhancing corporate reputation, employee retention and

customer loyalty.



Categories

Campaign Awards

C21. E-Commerce

This category recognises the campaign/project that uses PR 

strategies to improve eCommerce reach to drive business 

growth and increase brand, product and/or service 

awareness.

C22. Environmental

This award recognizes a campaign or ongoing project that 

utilizes or integrates environmental responsibility to promote 

or enhance corporate image or specific products/services. 

Judges recognize a campaign or an ongoing project that 

creates sustainable benefits to the environment while

enhancing corporate reputation, employee retention and

customer loyalty.

C23. Experiential PR

This category awarded to the campaign with successful

PR/communication strategies in engaging audiences to bring

the brand story to life. Judges recognize the use of a brand 

activity or live event to build the value and brand reputation 

as part of a wider strategic PR campaign.

C24. Financial Communications

This award will be given to the most effective on-going 

campaign or one-off project in the financial sector 

during the year. Judges will be concentrating on work

that is primarily targeted at investors or other financial 

industry audiences and not personal finance campaigns.

C25. Health & Wellness

This award recognises an event that promotes health, 

work-life balance and overall wellness, that increases 

brand awareness and increases customer engagement 

which inspires and educates in cultivating better health 

and well-being

C26. Healthcare: Ethical

This award recognizes ongoing work or one-off  projects

undertaken by or on behalf of a pharmaceutical

company relating to ethical (prescription only) drugs. 

Campaigns can be at any stage in a product lifecycle and 

include communications with target audiences such as 

prescribers, primary care teams, patient groups and 

specialist media as well as disease awareness and direct-

to-consumer work.



Categories

Campaign Awards

C27. Influencer Marketing

This category awards the most effective, creative and 

innovative PR campaign that engages influencers to increase 

brand awareness and achieve business objectives. Judges will 

be looking at how you leverage influencers as part of the PR 

strategy and demonstrate the effectiveness of incorporating

the influencer marketing element. It is also important to show 

evidence that the goals had been reached or exceeded and

how you measure the campaign ROI.

C28. Integrated Marketing

This award recognizes the best holistic integrated campaign 

that utilized at least three channels to achieve results. The 

campaign must be PR-led, and demonstrates the creativity,

innovation, impact and effectiveness. Judges will be looking 

at the role of PR played in the strategic development and 

implementation.

C29. Internal Communications

This award recognizes the strategic communication or 

significant project has engaged internal stakeholders such as

communicating a merger or acquisition, change management, 

rebranding, restructuring, layoffs, or other issue/problem of an 

internal communications/employee engagement nature.

Judges will recognize excellence in engagement that inspires 

action and drives the employee experience forward through 

on-going strategic relations to promote organizational

objectives.

C30. Media Relations

This award recognizes the most effective and successful use 

of media relations in a wider public relations context that 

meets client and/or campaign objectives. Judges will be 

looking for evidence on budget, strategy and tactics,

including creativity and innovation and how it influences and 

changes behaviour among the target audiences.

C31. Non-Profit

This category awarded to the most effective work for or by a

charity, voluntary or non-profit organization for fundraising,

or in changing/enlisting political, public, or corporate 

opinion. The judges will look at the overall communication 

strategies, messaging, budget and the cost-effectiveness of 

the campaign; demonstrate unconventional tactics,

measurement of success and, in the case of fundraising 

activities, the amount of monies received.

C32. Post-Pandemic Recovery (COVID-19)

It also recognises the best campaign, event or product 

launch that reflects a clear business turnaround that 

resulted from coronavirus pandemic.

C33. PR Event

This award looks for effective brand event strategy which 

builds the value and reputation of the brand/product as 

part of a wider PR Campaign. This is open to any type/scale 

of event such as product launch, road show, concert etc. 

Judges will look for how the campaign reached wider 

audience via effective communication, value added service 

to build brand loyalty, and the objectives and results.



Categories
Campaign Awards

C34. Promotional Activity

This award recognizes the most effective and innovative

PR/communication strategies, striking promotional event of

the year. Judges will look at the campaign effectiveness

including messaging, target audience and information on size

and type of the activities, cost breakdown, and whether it

was a stood alone or integrates to a wider campaign.

C35. Public Health (COVID-19)

This category recognises best campaign, event or strategy

that improved effectiveness of Covid containment:

vaccination campaigns, work-from-home strategy that had

some impact on containment of the spread of the virus,

public or internal education campaign that leads to greater

awareness, understanding or containment of the risks

associated with or arising from Covid-19.

C36. Public Affairs

This award recognises the most effective use of PR to

change/enlist political and/or public opinion utilising public

affairs tactics. Judges will be looking for evidence of work in

research, media relations, grassroots community activity,

lobbying and the distinct role and results of public affairs and

lobbying.

C37. Public Education

This category recognizes the most effective work done to 

implement a successful public education to raise public

awareness and/or change opinion or behaviour to the 

targeted community. Judges will look at the strategy, 

core message, changed in public behaviour or opinion and 

the contribution of PR that led to success of the overall

campaign.

C38. Public Sector

This category recognises the  most  effective

andsuccessful use of PR by a public sector organisation, 

government departments and PR consultancies working 

in partnership with them. Judges will look for the most 

effective campaign or communication programme on a 

single topic such as health, crime, defence, etc.

C39. Reputation and Issues Management

This award recognizes the effective communication in 

the context of an issue or reputational-management 

work by an agency or corporate PR team, or a 

combination of both. The objectives, strategy and 

method deployed should be clearly set out as well as 

implantation of tactics and how negative impacts were 

avoided, positive achieved and improvements made. 

Because of the sensitive nature, entrants may mark parts 

of their submission as strictly confidential and not for

publication.



Categories

C41. Technology

This category awards the innovation use of technology and most effective 

business-to-business or consumer campaigns. These may include, but are not 

limited to, product launches or innovations, uses and applications of 

technology, or technological issues and advancements. Judges will look at 

innovative and effective ways that technology has been incorporated into 

the PR campaign, how technology is used to deliver action orientated 

communications or experiences that have a tangible effect and pivotal to its

success.

C40. Sports

This award recognises successful campaign that demonstrates the best use

of PR to promote a live sporting activity/event or brand. Judges will look at 

marketing efforts and brand communications that impact brand or 

organisation perception.

Campaign Awards



Categories

PEOPLE & TEAM AWARDS

PT01. Best Culture of the Year

This award recognises the agency that demonstrates a

distinctive and passionate working culture in line with the

company’s vision and values. The best culture fosters

collaboration — inspiring others and creating a place that

helps to attract and recruit talent – and ultimately business

growth. Entrants should demonstrate how the agency

cultivates a culture to drives forward thinking and challenges

conventions.

PT02. Diversity & Inclusion Company of the Year

This category will recognise companies with the strongest

commitment to diversity and inclusion. Companies that are

pushing boundaries and shaping their own path. Judges are

looking for examples of activities/initiatives that have helped

build diverse teams, create an inclusive work environment, or

foster a culture that is inclusive of a diverse audience.

PT03. Young PR Professional of the Year (Corp Comm)

This category awarded to PR professionals within in-house

departments who are at the age of 30 or under as of 19

March 2022. Nominations are accepted from employers,

who should include details of the nominee’s career

history, their exact age, and professional qualifications.

Please include client testimonial(s) as support material.

PT04. Young PR Professional of the Year (Agency)

This category awarded to PR professionals within in-house

departments who are at the age of 30 or under as of 19

March 2022. Nominations are accepted from employers,

who should include details of the nominee’s career

history, their exact age, and professional qualifications.

Please include client testimonial(s) as support material.

PT05. PR Team of the Year (Corp Comm)

This category awarded to in-house corporate,

government, or non-profit communications team, this

award recognizes success in addressing issues related to

management, corporate communications, and campaign

execution, including crisis situations.



PT06. PR Team of the Year (Agency)

This category awarded to the PR communications team 

in agency, this award recognizes success in addressing

issues related to management, corporate 

communications, and campaign execution, including 

crisis situations.

PT07. PR Professional of the Year (Corp Comm)

This award recognizes the work of an in-house PR 

professional, whose leadership is advancing the public 

relations profession.

Judges will look for evidence of outstanding achievement 

within the client side of the PR industry, scope, innovation,

leadership and industry contribution within the eligibility

period.

PT08. PR Professional of the Year (Agency)

This category awarded to an individual who has 

demonstrated innovation and leadership in their agency 

and to the profession. Judges will look for evidence of 

outstanding achievement within the agency side of the PR 

industry, innovation, leadership, new business development 

initiatives, scope and industry contribution during the

eligibility period.

PT09. PR Agency Head of the Year

This category awarded to outstanding professional 

performance by an individual who has full operational 

responsibility for either a specific consultancy, or a 

network of consultancies.

PT10. PR Corp Comm Head of the Year

This category is awarded to an outstanding 

professional performance by an individual who has 

full operational responsibility for corporate 

communications of a company.



An independent jury consisting of leading client marketers will judge the entries. Great care is taken in selecting a
judging panel comprising the right balance of specialist knowledge, experience and objectivity. Strict guidelines, 
designed to eliminate vested interest or breaches of rules of entry, will be followed. In all categories, judges will look 
primarily for projects that have delivered against the client advertiser's objectives. Winning projects will be able to 
offer demonstrable success in this regard. However, judges will also take into account the 'level of difficulty' of those 
objectives and the degree to which they have been met using innovative and creative treatments.

Judging - Campaign Category
A detailed quantitative methodology has been developed to fairly and accurately benchmark and analyse each entry
on its merits. This includes the following:

Objectives - 15%
Defining the need/objectives. Relevant to overall organizational objective and address current needs,
challenges, and opportunities.

Strategy/Target Audience - 15%
Proven evidence of an insightful approach to the overall issue and target audience. Clear evidence of being true to this
strategy throughout each of the campaign elements.

Creativity & Originality - 30%
Originality of the idea or concept, creative selection of communications channels and innovation in measurement
of results.

Execution - 20%
Methods deployed to execute strategy, meet objectives and generate outcomes in a cost effective manner.

Evaluation & Results - 20%
Evaluation of the strategy & methods used to meet the objectives set as demonstrated by formally quantified results.

Judging



Judging - People & Team Category

BEST CULTURE OF THE YEAR (PT01)

Objectives, Values & Vision-(25%)

 Describe how the agency creates a vision that articulates the company’s purpose and values that inspire, motivate, and 
provide a set of guidelines on the behaviors to achieve that vision.

Culture & Diversity-(35%)

 Describe how the agency promotes diversity within teams including examples to illustrate how this impacts employee 
values and behaviors. 

 Describe how the design of work processes/workplaces creates a positive and productive work environment. Highlight 
any initiatives that promoted gender equality.

Internal Communications-(15%)

 Describe how the agency facilitates effective communication in the workplace. 
 Provide examples of the strategy and explain its the role in fostering employee engagement and how it improves 

collaboration and promotes growth, building stronger workplace relationships for increased productivity.

Talent Retention and Development-(25%)

 Provide an overview of the talent development programme and its implementation and success during the eligibility 
period. 

 What plans are in place to attract and retain the best talent such as training programmes, coaching, and mentorship. 
Please include data to support the claims (staff turnover, staff survey etc.).

Judging



Judging - People & Team Category

DIVERSITY AND INCLUSION COMPANY OF THE YEAR (PT02)

Objectives, Values & Vision-(25%)

 Describe the organisation's purpose, values, and vision for creating a diverse and inclusive workplace.
 Describe challenges encountered in implementing diversity and inclusion initiatives and/or programs and how they were measured. 
 Input must focus on the communication elements of D&I programs, which may include specific issue-based initiatives, special events, or broader 

organisational strategies to advance the D&I goal.

Culture & Diversity-(35%)

 Describe the company's commitment to diversity and how this has translated into meaningful initiatives, best practices and/or programs.
 Describe how the company addresses stereotyping, bystander awareness, unintentional bias, or promotes a culture of change to support diversity, 

equity, and inclusion.

Talent Management-(20%)

 Provide examples of creative and innovative approaches/initiatives and to include evidence embedded in current or future talent management 
strategy. 

 Describe any strategy implemented and provide evidence of improvement in employee growth / talent turnover / talent satisfaction. A training and 
development program may be provided as evidence.

Achievement-(15%)

 Demonstrate how diversity has positively impacted organisational culture and financial performance and provide examples of metrics used to 
measure success, such as employee survey results and segments.

Industry Contribution-(5%)

 Provide evidence of industry initiatives and community activities (this encompasses efforts both inside and outside the industry). 
Provide examples of how your agency has contributed to improving the image of PR in your marketplace.

Judging



Judging - People & Team Category

Young PR Professional of the Year (Agency) / Young PR Professional of the Year (Corp Comm)

Achievement - 45%
Demonstrate outstanding performance in handling PR campaigns. Evidence of goals met, objectives successfully 
reached, and accomplished achievements.

Strategic skills/Innovation - 15%
Show strategic skills and creativity, relevant to brief and results. Nominee's ability and willingness to extend 
their range of PR skills.

Leadership - 10%
What are the nominee's contribution to the advancement of the PR practice?

Business Growth - 10%
Contribution to new business development or business growth.

Success - 10%
Sustainable achievements. Successful projects the nominee has contributed to and also his/her role in their success.

Industry Contribution - 10%
Details of the individual's contribution to the industry (can include activities outside of work, charity, 
industry association etc.)

Judging



Judging - People & Team Category

PR Team of the Year (Agency) / PR Team of the Year (Corp Comm)

Objectives - 30%
Overall organisation's goal and the role of PR team in achieving them and how they met challenges to 
achieve the objectives.

Achievement & Success - 35%
Provide details on how the team has led the PR initiatives that contributed to the success and reputational and
financial growth of the company/agency. Demonstrate how the team played a positive role in enhancing the 
agency/company's business.

Innovation - 10%
Demonstrate strategic skills, innovation and how the team achieved best practices in planning, management
and execution.

Leadership - 10%
How the team has led, fostered and developed Corporate PR across the agency/company and talent.

Business Growth - 10%
Contribution to new business development or business growth.

Industry Contribution - 5%
Demonstrate how the team played a positive role both internally and externally including thougt leadership 
iniatives.

Judging



Judging - People & Team Category

PR Professional of the Year (Agency) / PR Professional of the Year (Corp Comm)

Achievement & Success - 50%
Evidence of goals met, objectives successfully reached and any corresponding international and local award 
recognition.

Strategic skills/Innovation - 20%
Show strategic skills and creativity, relevant to brief and results. Nominee's ability and willingness to extend 

their range of PR skills. Examples of unique approaches to problem solving.

Leadership - 10%
Garnered a reputation of leadership, contribution to the PR industry to greater achievement.

Business Growth - 10%
Evidence of new business development initiatives that contributed to success and financial growth of the agency.

Industry Contribution - 10%
Playing a positive role in improving the role of PR in Asia including thought leadership initiatives.

Judging



Judging - People & Team Category

PR Agency Head of the Year / Corp Comm Head of the Year

Achievement - 40%
Clear evidence of strategies derived to achieve objectives.

Strategic skills/Innovation - 15%
Show strategic skills and creativity, examples of work and results.

Leadership - 15%
Garnered a reputation of leadership. Details of the agency's development (and the role the agency head has 
played in it), whether disciplines or capabilities.

New Business Development / Business Growth - 10%
Details of new business performance during eligibility period and the specific role played by the agency head.

Success - 10%
Playing a positive role in improving the communications both internally and externally including
thought leadership initiatives.

Industry Contribution - 10%
Playing a positive role in improving the role of PR in Asia including thought leadership initiatives.

Judging



Entry Criteria

WHO SHOULD ENTER?
The awards are open to PR consultancies, solo practitioners and corp comm departments.

Eligibility period
Work conducted must be between 1st July 2021 to 30th June 2022 in order to be eligible.

Entries Open: 8th August 2022

Entry fees
From 8th August to 19th August: Rs. 9,500 per entry + GST 
From 20th August to 7th September: Rs. 10,500 per entry + GST

Entry Process

Each entry must include the following to be considered complete:
• Completed online entry form.
• Every question has a word limit of 125.
• Supporting materials can be uploaded under microsite links on the entry form.
• Each supporting item should not be more than 10 MB.
• Total payment for all entries should be submitted online, by cheque or bank transfer before the final deadline to 

submit entries. Failing which, entries will not be accepted and allotted for the jury round.



Payment Details

By Cheque
Account Name: Haymarket SAC Publishing (India) Pvt Ltd
Postal Address: PR Awards 2022

Campaign India,
Haymarket SAC Publishing (India) Pvt Ltd, 5th Floor, Raheja Xion Building, Opp. Nirmal Park, Dr.
Ambedkar Marg, Byculla (E, Mumbai 400027. Maharashtra, India

By Online transfer
Account Name: Haymarket SAC Publishing (India) Pvt Ltd
Bank Name: HDFC BANK
Current Account Number: 03572020000023
Branch Address: Shapoorji Pallonji Building, Dr. Shirodkar Marg, Near KEM Hospital,opp. Bata Showroom, 
Mumbai – 400 012, Maharashtra, India

RTGS / NEFT IFSC CODE: HDFC0000357

On a single e-mail, enlist ENTRY TITLE, ENTRANT COMPANY NAME,
CATEGORY for each entry and TOTAL NUMBER OF ENTRIES, and send the same with proof of ONLINE PAYMENT

CONFIRMATION to: dinika.tahilramani@haymarketsac.com

mailto:dinika.tahilramani@haymarketsac.com


Campaign India,
Haymarket SAC Publishing (India) Pvt Ltd, 5th Floor, Raheja Xion Building, 

Opp. Nirmal Park, Dr. Ambedkar Marg, Byculla (E), Mumbai 400027.
Maharashtra, India Tel: +91 22 23787410 / +91 97028 39187

Email: dinika.tahilramani@haymarketsac.com

www.prawardsindia.com
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